
 
 

 
 

FOR IMMEDIATE RELEASE 
  
DCU Partners with America Saves to Host “Paying for Education” Webinar 
  
MARLBOROUGH, MA (September 13, 2021) – Digital Federal Credit Union, better known as 
DCU, has partnered with America Saves, to sponsor their upcoming #ThinkLikeASaver Town 
Hall webinar, Paying for Education. The online event being held on Thursday, September 23, 
2021, at 7 p.m. (EDT) is open to the public and free to attend.  
  
The webinar brings industry experts together to discuss student loans, the Free Application for 
Federal Student Aid (FAFSA) form, and how to apply for scholarships and grants. Attendees 
will walk away with a clear perspective, knowledge, and strategies to help jumpstart their 
college funding journey. 
  
“DCU’s sponsorship of this event aligns with our vision that all members achieve their financial 
goals collaboratively,” said Sean McNair, DCU’s VP of Marketing. “Providing financial education 
through partnerships with organizations such as America Saves is just one way we can help 
individuals gain financial insight and make fully informed decisions.” 
  
America Saves, a campaign managed by the nonprofit Consumer Federation of America, 
motivates, encourages, and supports low-to-moderate-income households to save money, 
reduce debt, and build wealth. The #ThinkLikeASaver Town Hall series focuses on relevant 
financial topics for various stages in a person’s life. 
  
For more information or to register, visit www.dcu.org/americasaves. 
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About DCU: 
DCU is a not-for-profit financial cooperative serving over 900,000 members across all 50 
states by offering a full range of financial services to consumers and businesses. 
 
For additional information, visit www.dcu.org. 
 
About America Saves:  
America Saves, a campaign managed by the nonprofit Consumer Federation of America, 
motivates, encourages, and supports low- to moderate-income households to save money, 
reduce debt, and build wealth. The research-based campaign uses the principles of behavioral 
economics and social marketing to change behavior. Non‐profit, government, and corporate 
groups participate in America Saves nationally and through local, regional, and statewide 
campaigns around the country. 
 
For additional information, visit www.americasaves.org. 
 
Contacts: 
Kelly Johnson, DCU’s Public Relations Specialist: kjohnson@dcu.org 
Ed Niser, DCU’s Asst. Public Relations Manager: eniser@dcu.org 
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