Free Excerpts from Remar Sutton’s New Expose
On The Auto Business,

Don’t Get Taken Every Time.

A SPECIAL LOOK AT “THE BRAVE NEW AUTOMOTIVE WORLD”

By Remar Sutton, StreetWise National Spokesman

Dear DCU Member:

During the past three years, I’ve been involved in an undercover investigation of
the auto industry. I was particularly interested in understanding how the merging of big
business, the web, and the traditional automobile business was going to impact
consumers.

The very scary results of that investigation are summarized in this extensive
excerpt from my book Don’t Get Taken Every Time. Here you’ll read the complete first
two chapters of the book.

After you read, I think you’ll appreciate the value of our StreetWise program even
more!

Best,

Remarn Sutton

Remar Sutton
National Spokesman
DCU StreetWise Consumer Education Program
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